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Chapter 14: Public Communication and Personal Influence

Internet Resources

1. Website Name: The Corporate Storyteller

Website URL: http://www.thecorporatestoryteller.com/
Description: This site serves as an example of how relational communication—in the form of storytelling—is embedded in persuasive communication at a broader corporate level. The PR firm dedicates itself to using stories to help client companies make themselves more noticeable because stories hold attention and therefore “motivates customers to buy.” The site also lists several of the firm’s “success stories,” which can be explored further for their qualities as storytelling companies.
2. Website Name: How to Turn No into Yes! (Good Housekeeping)
Website URL: http://www.goodhousekeeping.com/health/emotional/no-into-yes-feb04
Description: This article examines the issue of compliance gaining in personal relationships, including marital, workplace, and friendly relationships. Each scenario combines discussion of the use of emotions (including guilt), logic, and sequential reasoning strategies from a layperson’s perspective. It’s a relatively short article, but it highlights the importance of examining persuasion and influence from a relational perspective.


3. Website Name: Toastmasters, International: Tips and Techniques
Website URL: http://www.toastmasters.org/MainMenuCategories/FreeResources/NeedHelpGivingaSpeech/TipsTechniques.aspx
Description: The well known organization has a page dedicated to offering help for people making speeches. It contains some nonacademic descriptions of the theories and concepts in the chapter. These tips might serve as an interesting point of discussion or comparison with the issues related in the book.
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