Duck/McMahan: Communication in Everyday Life

Chapter 14: Public Communication and Personal Influence
Internet Activities
1. Homeless men and women have long used signs to request help from passersby, which are essentially a form of persuasive communication. Often, homeless people use emotional appeals to catch people’s attention and move them to help. The following site shows a handful of humorous signs used by homeless people. As you look through them, think about what kind of emotional appeals they make and what these signs say about how these individuals have analyzed their audience (i.e., passersby). It is important to remember that these are individuals like anyone else, and their need for help is requested humorously but is actually quite serious. 
http://www.ebaumsworld.com/pictures/view/967883/
2.  Gullibility is a word with a negative connotation, but essentially means your ability to 

be persuaded to believe things that may not be true. The gullibility test at the link below tests your gullibility to commonly held beliefs in society. Take the quiz to see where you fall. Once you’ve completed the quiz, you will be taken to a page that answers the claims made in the quiz from the perspective of the author. Equally as important as the quiz, read the response page carefully to determine how persuaded you are by the arguments made by the author of the quiz. Think about how credible is the author of the quiz and the sources the author cites.
http://www.naturalnews.com/gullibility.html
